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flax DaySuccess
■ How to recruit new
members and get more
media on April 15th

By Tom Regnier
Libertarian Party of Florida

An April 15 anti-income Tax rally is a greatway to get across the LP's message about
taxes. In Broward County, Florida, where

I live, the Tax Day Rally has become an annual
tradition. It is a chance to let people know that
the LP opposes the income tax (on a day when
their disgust with that tax is likely to be at a peak)
and to let people know how to contact the LP.

In Broward County, the perfect place for
such a rally has always been the main post office
in the evening. Once the smaller post offices

>■ Continued On Page 6
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Outreach to African-Americans
By Ron Bargoot
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Libertarian Party of Massachusetts
here’s been some discus¬
sion lately among Liber¬
tarians about outreach to

attract voters to the Libertarian

Party. One group we might
approach is the African-Ameri¬
can community. Let me relate
to you this story as an example
of how receptive they might be.

1 received a call three

years ago from Brian Higgins,

the news director for WILD ra¬

dio in Boston. WILD was host¬

ing a public forum at Roxbury
Community College on gun-re¬
lated violence. There were to

be two moderators, Brian and
Dolores Handy, the anchors
for the Channel 68 10 o'clock
news. Brian is a Libertarian,
and he thought it would be a

good idea to have someone
there to represent our views.
Since gun control is my big

issue, 1 accepted the invitation.
I arrived half an hour

early. I had brought some flyers
and articles related to the issue

to distribute to the other panel
members and the moderators.
I distributed the information
while we were in the “green
room” waiting to go on stage.
One article, written by Ken
Smith, got the most response
from those present. Mr. Smith,

>■ Continued On Page 8
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■ From the Editor

How you can help me
help other LP activists
There’s an old saying: “If it wasn’t for deadlines, I’d neverget anything done.” That’s me. Without a deadline to move

a project from the “To-Do” to “Done” stage, some things
just never get, well, done.

One such project was the Libertarian Volunteer in 1997.
On top of my regular duties as Communications Director, I also

took over as editor of LP News last year —

and the Volunteer got lost amidst the
shuffle of more important deadline projects.

But not in 1998. We’ve decided that
the Volunteer is a priority, so it’s been put
on a regular schedule. We'll publish every
two months — with your help, that is.

Since the Volunteer is a newsletter of

practical political advice for Libertarians,
who better to provide that advice than the
Libertarians out there doing politics? Start¬
ing in this issue, we’re increasing the num¬
ber of “first-hand" articles about effective

political techniques — whether outreach,
communications, campaigns, or whatever.

In other words, what works. We've also started a regular series
of articles entitled “What Works,” which will focus on simple,
practical political techniques. Look for the first three in this issue.

For the next batch of “What Works” articles, though, I need
your help. Has your state or local party engaged in a successful
project? Let me know — and I’ll share it with 1,800 of the LP’s
most important activists. Not only will other Libertarians benefit
from your success, but you'll also help me keep future issues of
the Libertarian Volunteer on deadline. Together, we can move
LP success from the “To-Do” to the “Done" stage!

Bill Winter, Editor

A newsletter for LP volunteers, activists, officers, and candidates
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E-Mail announcement lists

I would like to point out a success that has been happen¬ing in Massachusetts. This may be of interest to other
states not already doing something similar.
Last spring Jim Sullivan, an executive board member

and Candidate Recruitment Coordinator, took on writing a

monthly “e-zine” for the Libertarian Association of Massa¬
chusetts. Muni Savyon took on promoting and growing the
mail list for it. It is a free e-mail announcement that, like our

hardcopy newsletter, has some articles and commentary
along with announcements and membership offers.

One of its key assets is that it is funny, self-effacing, and
light-hearted — quite a relief from the heavy stuff found in
much Libertarian commentary.

The subscription rate has grown steadily and in less
than a year has reached 725 — now about 200 more than
our state’s LP membership.

We have also heard reports that activists and candidates
have been inspired by it, as well as our web site, to get involved.

In addition to being a reflection of its author’s appeal, 1
believe it is also a sign of the shift towards electronic media
that is taking place and that 1 hope the LP takes every op¬

portunity to exploit.
If you want to check it out, you can do so as follows:

Send an e-mail to announce-subscribe@la-ma.org and you’re
in, or visit our web page at www.la-ma.org and join from
there. When you subscribe, you will receive a welcome mes¬

sage plus the latest edition by e-mail.
— Carla Howell, State Chair, LP of Massachusetts

District Coordinator Program

Afew months ago, after speaking with Kris Williams atnational LP headquarters, 1 realized we were making
little or no contact with most of our registered Liber¬

tarians in Delaware. I decided to institute a point of contact
— the District Coordinator — in each [Congressional] district.

The job of the DC is to make consistent contact with all
the registered Libertarians in their district. After only a few
months we have a DC in almost half the districts and, as a

result, have increased average attendance at county meetings
four-fold.

District Coordinators are also responsible for keeping
an eye on, and making contact with, their State Representa¬
tives — and mobilizing Libertarians to support or oppose
bills. Unfortunately we haven’t been able to put any Libertar¬
ians in the State House, so, in the meantime, we are trying
to become a more effective lobbying organization.

Anyone interested in instituting a District Coordinator
program in their state can contact me at (302) 994-0633 or

Mikeroid 1©aol.com
— Mike Smith, LP of Delaware

Libertarian Volunteer ♦ January/February 19981 >T h e



Nazi ads, using LP press releases,
& radio tricks to stay on message
QWe have a minorproblem: A group

advertised in our

state party newsletter,
offering a “Christian liber¬
tarian” perspective. They
referred to themselves as

Christian Research.

It turns out that, unbe¬
knownst to us at the time

we accepted the ad, these
folks are Nazi sympathizers.
We now know this [because]
a long-time member picked
up some of their literature.
It included a pamphlet en¬
titled The Jews and Their

Lies, and a tract called
something like The Bible:
A Guide for Survivalists,
Racists, and Right-Wing
Extremists.

The group has pre-paid
their ads, which we ac¬

cepted several months ago.
Do we: (a) Cancel the

ad, refund the group’s
money, and explain that
we misunderstood the

group’s nature when we

accepted the ad, and we
have determined that their
beliefs are inconsistent

with ours?

(b) Honor the contract,
but refuse any attempt to
renew the ad?

(c) Accept the ad, as it
makes no mention of any
undesirable views, and
trust our readers to make
their own decisions?

Whaddya suggest?
— J.S., [State withheld]

ACancel the ad immedi¬ately, and refund the un¬
paid balance. Explain to these

M A.

Ask the
HEAD¬

QUARTERS
By Bill Winter

folks (politely) that it has be¬
come clear to you that the
goals of their organization and
those of the Libertarian Party
are not compatible.

Remember: The primary
function of your newsletter is
to encourage and promote the
political success of the Liber¬
tarian Party. Advertising racist,
Nazi organizations does not
accomplish that goal.

Your newsletter, to a very

large degree, defines your
identity to many of your mem¬
bers, prospects, and the media.
You will be judged by the com¬

pany you keep . . . and by the
folks who advertise in your
newsletter. Be cautious about
who you allow in your newslet¬
ter, and what they promote.

AI’m on the e-mail list toget LP press releases. I
grade most of them as well
done, very professional. I
have forwarded several to
the attention of my local
newspaper editor, with
comments as to why I think
the papers should print
those news releases. 1 also
invite the editor to call or
write with any questions or
just to talk about it.

The bottom line is that
none have ever been pub-

Volunteer

lished and no editor has
ever called.

So the question be¬
comes: What is the best

strategy to get the clear
thinking from those LP
press releases into news¬

papers?
—R.P., Minnesota

AFirst, we appreciate yourefforts to spread the word
about the Libertarian Party, us¬

ing our press releases.
Second, I’m not surprised

that your (small town?) news¬
paper doesn’t print our press
releases; most newspapers tend
to focus on local activities,
rather than “national” news.

Third, before 1 answer
your question, I want to explain
the differences between a

press release, a letter-to-the-
editor, and an op-ed piece.

A press release is a “news”
story from us — with the news

being (usually) our opinion
about a political issue. In most
cases, that press release will
trigger a call from the media to
us, so they can get more infor¬
mation (and write their own
story), or from a radio station
(so they can schedule an inter¬
view to talk about the issue).

A letter-to-the-editor, on
the other hand, is a personal
opinion from someone in their
subscription area.

An op-ed piece is similar
to a letter, but usually longer,
and written in a different style.

So, it’s unlikely that any
local newspaper will ever get
our press releases, and sponta¬
neously print them as letters or

op-ed pieces.

That said, here are some

ways you can use our press
releases:

1) Take them and rewrite
them in the form of a letter.

(This will usually involve mak¬
ing them much shorter — in
the 250-word range). If you
can tie it into a local angle, so
much the better.

As for any possible con¬
cern that they will see our

press release and your letter,
don’t worry. There are more
than 210,000 individual media
contacts in this country, and
we hit less than 2,000 of them
on a regular basis. So, right
away, the odds are 99% that
they didn't see our press re¬
leases. Plus, we don’t send our

press release to many smaller
newspapers (that is, less than
50,000 circulation). And, we
don’t send them to any letters-
to-the-editor editors, so the
odds approach 100%.

2) Take them and rewrite
them as op-ed pieces, signed
by you. Again, a local angle
will be helpful, but not as nec¬

essary as for a letter. Read the
columnists and op-ed pieces in
your newspaper for ideas
about proper style and format.

3) Take them and rewrite
them so they come from a lo¬
cal LP organization. Again, a
local angle would be helpful.
Instead of quoting a national
LP figure, quote yourself, or
quote your county LP chairman.
[For more on this topic, see re¬
lated article on page 5.] Or, at
your next local meeting, pass a
resolution about whatever the

topic of the press release is,
> Continued On Page 4
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Ask Headquarters
>■ Continued From Page 3
and put out a press release
about that resolution (using
language from our original
press release). That helps take
the press release from the
realm of mere opinion into the
realm of “news" — an actual
resolution passed by a local
political organization.

4) Send them to talk ra¬

dio stations, instead of news¬
papers, quoting yourself. You
may get called for a follow-up
interview. Obviously, you’ll want
to target talk show hosts who
discuss politics. And, obviously,
you need to have a fair amount
of working knowledge on the
topic—so do your “homework”
before doing an interview.

1 hope these suggestions
are helpful. Please keep up the
good work, and keep trying to
promote the Libertarian Party!

QI recently received in¬formation about an

organization called Investors
International, headed by a

guy named Rudolf Van Lin.
Investors International

claims to be the “most

powerful strategic financial
plan in the world,” and Van
Lin says he was “instru¬
mental in the formation of

the Libertarian Party.”
What’s the deal with this

organization, and is Van
Lin who he claims to be?

California

AWe’ve been asked thisquestion more than a dozen
times over the past several
years. Apparently, Investors
International is targeting Liber¬
tarians with an “investment

opportunity” that promises to
“make it possible for people to
live the dream America was

originally founded upon.” Us¬

ing libertarian-style rhetoric,
Van Lin promises people that
they can make $2.25 million
in profits “completely risk-free.”

When we were first queried
about Van Lin, we contacted
David Nolan, a founding mem¬
ber of the Libertarian Party.
His response about Van Lin’s
alleged role in the formation of
the LP: “This is a flat-out lie. I

have never met him."
As far as Investors Inter¬

national, we’re not investment

experts, and cannot give advice
about investment opportunities.
However, financial columnist
Don Bauder (in the San Diego
Union-Tribune, California) re¬

ported that the Better Business
Bureau reviewed material from
Investors International and
concluded: “Because the profits
are based on the premise of
recruiting rather than the under¬
lying products or service, this
appears to be an illegal pyramid
scheme."

One more thing: Van
Lin’s sales pitches don’t end
with Investors International. In

1996, he started selling the
“Gateway to Financial Free-

QUESTIONS?

Have a question aboutparty-building, media
relations, campaigning,
newsletters, fundraising
— or any other area of
LP political activity? Or
questions about national
LP policies or plans? Mail
them to: Libertarian Party,
Libertarian Volunteer /
Ask HQ, 2600 Virginia
Avenue, NW, Suite 100,
Washington DC 20037.
Fax: (202) 333-0072.
E-mail: 73163,3063@
compuserve.com

dom” via the Global Prosperity
Marketing Group out of Seattle,
WA. In 1997, he reappeared
as the Transcendental Fellow¬

ship, based in Phoenix, AZ.
When you hear about any

money-making opportunity, keep
in mind the advice of investment

experts: “If it sounds too good
to be true, it probably is.”

QI recently did a radiointerview for my state
LP. I think I did pretty
well, but want to do better
next time. I wonder how

[does the staff of the na¬

tional LP headquarters]
prepare for these things?
How do you decide on a

specific message for a

given show and topic, and
what tricks do you use to
keep the show on your
chosen message?
— £./., Massachusetts

APreparation: We do mostof our radio interviews in

response to press releases.
When we write a press release,
we have a file of newspaper
and magazine articles on that
topic, any additional info we've
gathered (Cato studies, and so

on), and the “long” version of
the press release (that is, the
e-mail version, which is about
150 words longer than the
faxed version that the media

gets). We also sometimes have
a “sound-bite/fact” file, which
is material that didn’t make it

into the press release. We re¬

view all this material before the

show, highlighting important
information.

Obviously, the press re¬
lease has the specific Libertar¬
ian “point” we want to get
across; all the rest of the mate¬
rial is to provide backing infor¬
mation and radio-friendly quips
and quotes.

Also: If it’s an important
show, we will write up some

“tough” questions we might
get asked, and then discuss

er ♦ January/.4 The bertarian Volunte

possible answers. Or, we’ll do
a little role-playing and toss
some tricky questions at each
other. Then we’ll discuss ways
to respond better.

About keeping “on mes¬

sage,” there’s no trick that
always works. Just know the
point you want to make, and
try to make it two or three
times, in different language.
You may even want to write it
down: A one-sentence re¬

minder of your central point.
Keep in mind that the host has
ultimate control over where
the show goes (he controls the
microphone), so sometimes
you just have to talk about
what he wants to talk about.

But, whenever possible, bring
the topic back to some Liber¬
tarian point you want to make.

A few other general tips:
1) Speak in short sen¬

tences, and avoid jargon.
2) Show your personality.

Humor and the use of real-life

examples will make you more

likable, and consequently,
more credible.

3) Back up your opinions
with facts.

4) If you use statistics,
put them in context, ideally by
using a colorful example.

5) Be ready to supply a
Libertarian solution. Remember,
criticism of an opponent’s po¬
sition is only a vehicle through
which we can present our ideas.

When on the air, don’t:
1) Say “urn.” This is diffi¬

cult for beginners, since “urn”
is a normal part of everyday
conversation. One way to avoid
it is to pause for a second be¬
fore answering a question in
order to arrange your thoughts.

2) Engage in an argument
with the host or callers. Politely
explain your position and try
to answer any objections, but
if a caller becomes combative,
you should say, “1 can see that
we’re going to have to agree
to disagree on this issue.” And
then move on. ■
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Turn press releases into publicity
■ Garnering more local media:
A proven three-step process

By Scott Kjar
Libertarian Party of Alabama

log on, check my e-mail,
and somehow end up on

the local news. 1 read my

e-mail, and a few days later I
see my name in print. 1 down¬
load my e-mail, and my picture
appears in the local paper.

Is there something magi¬
cal about my e-mail? Yes! The
magic in my e-mail comes to
me from the National Libertar¬
ian Party.

But more on that later...

■STEP ONE

Before I can get local me¬
dia coverage, 1 have to know
what local media outlets are

available. This step is actually
pretty easy: The phone book!
I pick up the local phone book,
go to the Yellow Pages, and 1
start looking up headings like
“Newspapers,” “Radio Sta¬
tions,” “Television Broadcast
Stations,” “Magazines,” and
“Publications.” From there, I
write down the name of each
media outlet, its address, and
its phone number.

If possible, you should
pick up a copy of the newspa¬

pers and magazines, and see
who writes their political mate¬
rials. Watch the television news

and see who covers the political
stories. Listen to the radio sta¬

tions and find out who handles
the political beat. Or, just call
them! That’s right, you can call
the local media outlets, ask
them who handles politics, and
then record the name. (And
while you’ve got the reception¬
ist on the phone, ask for their
fax number!)

Once you’ve got your local

media list created, you’ll want
to figure out a good way to
keep track of it. If you have a

computer, record the informa¬
tion in a database. If not, you
can type the information onto
a sheet of paper. Do it in the
size of a label, so that you can

photocopy your page directly
onto a sheet of labels, then
just peel them off and stick
them on envelopes when you
need them.

(For media outlets with
fax machines, often a fax is
the fastest, cheapest, and most
convenient route to take. 1 have
the fax number of the local

newspaper programmed into
my own fax machine, so 1 can
get info out within seconds.)

■ STEP TWO

I mentioned the magic
e-mail that I get from the Na¬
tional LP. You see, the National
LP sends out e-mail press re¬
leases every few days. These
are items that the national LP
HQ has already sent out to na¬
tional media, such as the
Washington Post, or NBC.
However, it’s a pretty good
bet that the National HQ has
not sent them to the Opelika-
Auburn News (my local daily
paper), or to the Tuskegee
News (a weekly paper in the
next county).

That’s where I step in.
You see, 1 simply take the
National LP press release,
download it into Microsoft
Word, put it into an attractive
font, add my own name as a
local contact (while leaving the
national LP contact informa¬
tion also on the release), and
print it out.
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1 don’t have to worry

about whether my press re¬
lease is well written — it al¬

ready is! I'm not concerned
about whether 1 am following
the rules of putting together a
release, or if 1 have given too
much or too little information.

After all, the people who write
these at the national HQ —

Communications Director Bill
Winter and Press Secretary
George Getz — are profession¬
als who do this for a living.

All I need to be able to do
is print it, and mail (or fax) it.

■ STEP THREE

Once in a while, steps
one and two are sufficient, and
a local media representative
calls me and asks for an inter¬

view. Usually, though, a little
follow-up is required. So, I go
back to my press list, I pick up
the phone, and I call the per¬
son to whom I sent the press
release. I ask if they received
the release, and if they would
like more information.

Sometimes, the person
did not receive it. (This usually

>- Continued On Page 9

E-Mail Chat Rooms

An e-mail friend and I had an idea a while back andhave begun to get some substantial results. I’d like to
pass it along for party-wide distribution.

My friend and I get on an AOL chat line and begin a lib¬
ertarian conversation. One of us will stimulate and the other
will respond. Rarely does it take more than a few minutes of
this before others on the chat line join in with questions and
comments. Before it’s over (average session: one hour ) we
will give out the LP phone number, www site, and address to
a dozen people.

Here is the best part: There will be no cost to the party
and very little to the individuals. Those LP members who are
already online are already paying for chat line service.

During the Harry Browne campaign, the LP utilized talk
radio. Let’s add the Internet, newsgroups, and the chat lines as
a means of getting the word out. If even a few dozen LP mem¬
bers do this on a regular basis, we can make the party grow.

— Bear Jones, Libertarian Party of Texas

Volunteer ♦ January/February 19 9 8The Libertarian



How to have a more effective 'fax Day protest
>■ Continued From Page 1
around the county close,
people who still haven’t mailed
their income tax forms have
nowhere else to go to get
them postmarked by midnight.

There is always a long,
slow line of cars extending for
a mile or more as people drive
through the post office’s circu¬
lar drive to drop off their re¬
turns. There are always extra
police and postal workers on
hand to handle the overflow —

and, of course, Libertarians
with flyers and signs. Most late
filers drive slowly within a few
feet of us as they approach the
post office, so it’s easy for us
to hand them literature. A

great many are eager to roll
down their windows and grab
our flyers as they drive by.

Million Dollar Bills

The National LP’s “Mil¬
lion Dollar Bills” are the best

handouts for a tax day protest.
You can have your local LP
number printed on them — or

get them pre-printed with the
national LP’s 800 number.
Other LP literature about taxes
is good too, and you might

want to have a few other flyers
about the party’s positions in
general on hand for people
who ask about them, but it’s
best to stick to the one issue of
taxes as much as possible.

As for signs, we like to
keep the message short and
simple. Each sign should have
a short, easily understood mes¬

sage, plus the party’s name
and phone number. We’ve
used such slogans as “Repeal
the Income Tax,” “Abolish the
IRS,” and “Less Government.
No Income Tax.” We also

have the Statue of Liberty logo
on all our signs.

The signs were fairly inex¬
pensive to make. After check¬
ing out the exorbitant prices at
several professional sign
stores, I found 1 could simply
design the signs on my com¬

puter, take letter-sized copies
to Office Depot and get them
enlarged to 18" x 36" and
laminated for about $15 each.
We then mounted them on

masonite with sticks attached,
and had weather-resistant signs
we can use year after year.

Another touch we’ve

added in the last couple of
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years has been American
Revolutionary uniforms. We
rent a full uniform or two from
a costume shop. You only
need one or two people in the
full costume to evoke the

Revolutionary spirit. We also
have about 10 or 12 three-cor¬
nered hats on hand for other
demonstrators to wear. You

can add Libertarian Party ban¬
ners, 13-star American flags,
and “Don’t Tread on Me”

flags. One advantage of this is
that it invites TV news cam¬

eras. Though we had been
getting mentions in the print
media for years, it was only

when we added the costumes

that we got television coverage
as well.

Visual gimmick
Be sure to send out press

releases to all the local media
several days beforehand to let
them know you’ll be there and
why. And if you have some
kind of visual gimmick planned,
be sure to mention that in the

press releases. For example,
some other affiliates have
dressed up as Indians and dra¬
matized “Boston Tea Parties.”

Each local LP has to find
its own way of doing a tax
protest. Other types of loca¬
tions — such as in front of an
IRS office or in a large mall —
may work better for some af¬
filiates. At a minimum, you
need flyers or signs, preferably
both. We find that the tax pro¬
test is a great way to get activ¬
ists charged up and spread the
Libertarian message at the
same time.

■ Tom Regnier is the Secre¬
tary of the Libertarian Party
of Florida. You can reach
him at TRegnier@aol.com

How to get free software for LP campaigns
■ Want free campaign software?
Just pick up the telephone

LP candidates in 1998 canget free software for
H their campaigns that

does everything from checking
mailing addresses to preparing
FEC reports. But there’s a
catch ... or two.

According to advertise¬
ments in new issues of Cam¬

paigns & Elections magazine
and DM News, candidates can

get software to reduce mailing
costs (from Mailer’s Software)
and comprehensive campaign-
management software (from
Governet).

But in both cases, the free
software is for a limited time —

and will require payment if
candidates plan to keep using
it for more than a few months.

Here are the details of the

free offers:
■ Mailer’s

Software said it

will give any politi¬
cal candidate who
is interested — local,
state, or federal — a

free copy of its Mailer’s +4
software. The company said the
software reduces mailing and
printing costs by 65% and pro¬
vides candidates with a more

accurate database of addresses.

According to the com¬

pany, the software “verifies
and standardizes mail so it

can be handled more

efficiently at the
Post Office, re¬

duces returned

mail, and as¬

sures more

timely delivery of mail.”
The software includes a

database of every deliverable
address in the U.S., and com¬

pares address information on a
>■ Continued On Page 10
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How to Have a Million-Dollar
Tax Day Outreach/Rally!

Want to add some fun -and success—to your Tax
Day rally this year? Want

to break through the resistance of
the public to take our literature?
Want to generate more prospect
names? Want to make your tax rally
more enjoyable for LP volunteers?
Our “$1,000,000 bill” outreach literature
will do the trick!

Printed in green ink, the front side looks
like a Federal Reserve $1,000,000 note.
The other side explains that the Federal
government spends $1 million of our
money every five seconds - and the only
political party trying to change that is the
Libertarian Party. There is a reply coupon
and our phone number.

The “$1,000,000 bill” is one of the most

popular LP outreach devices ever,
according to activists who have used it.
Using the cheerful line, “How would you

like a million bucks to help pay your
taxes?,” LP volunteers report an accep¬
tance rate of over 80% from passers-by.
People smile, laugh, and joke when they
get it, and even return to get extra copies.

■ The “$ 1,000,000 bills” are available for
immediate shipment. Cost: $5 per 100.
(Call for rush shipping details, if needed.)

Or, order the complete “$1 Million Tax
Day” kit. It includes:

1. A 16-page booklet explaining how to
use the “$1,000,000 bill” to maximize the
membership-building potential of your
Tax Day rally. (Also: How to organize a
successful rally; how to get more publicity;

how to make professional looking signs;
and much more.)

Z_ 50 samples of the “$1,000,000 bill”
literature.

3. Camera-ready mechanicals to print
the “$1,000,000 bills.” Included are nvo
versions: One with the National LP’s
return address and phone number, and
one with a blank area to personalize with
your local LP’s contact information.
A. A sample press release to publicize
your “$1,000,000 Outreach.”
■ Price for the entire package: $10.
(The $1 Million Tax Day kit will be sent
via Priority Mail.)

Ordering $1,000,000 bills or the $1 Million Tax Day Kit
■ Mail: Libertarian Party, 2600 Virginia Ave., NW, Suite 100, Washington, DC 20037
■ Call: (202) 333-0008 Ext. 221 from 9:00 - 5:00 pm EST, Monday to Friday
■ Fax: (202) 333-0072 (Include credit card information, expiration date, & signature)
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Effective outreach to
African-Americans

•v >. rfr-v

»- Continued From Page 1

an African American, is an
accomplished journalist and
network TV news anchor. His

article, entitled, “It’s time for
African Americans to rethink
their stand on restrictive gun

control,” really generated dis¬
cussion among the panelists. It
calls on the African-American

community to fight restrictive
gun laws.

This article infuriated
Dolores Handy. She could not
believe he had written this ar¬

ticle. When I asked her why,
she said, “Because I can’t be¬
lieve he would have said some¬

thing so stupid.” We had a
heated discussion, which ended
with her asking me: “Why are

you even here? My answer was,
“Apparently to be the voice of
reason.”

Very intimidated
Finally, we were led onto

the stage. 1 was the only non-
African-American panelist out
of six speakers. [Boston]
Mayor Menino was supposed
to show up, but he didn’t; he
sent an aide instead. Out of an
audience of over 500, there
were maybe 10 non-African-
Americans. I was very intimi¬
dated. As it turned out, I
needn’t have been.

After we got on stage, the
introductions began. There
was a representative from the
Boston Police Black
Patrolman’s Association, the
mayor's anti-gang task force, a
mayor’s aid, a minister, and a

teenage girl representing the
group “Gangpeace.”

All of their introductory
statements produced polite ap¬

plause. I was the last person

.-•v-
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introduced. My brief statement
was as follows: “1 am here to

represent the Libertarian
Party. We feel that in this rush
to lower the crime rate,

people’s civil rights and indi¬
vidual liberties are being
trampled into the ground." I
didn’t know what to expect,
but I didn't expect what hap¬
pened. The place went crazy!

People stood up, clapping,
cheering, yelling things out. I
was more surprised than any¬
one else on stage.
One interesting note:
Sitting in the front
row, right up close to
the stage, was an of¬
ficial-looking white
man in a suit. I no¬
ticed that when I was

introduced as a rep¬

resentative from the
Libertarian Party,
this man’s head

snapped around so
fast to look at me, I thought
he’d hurt himself. I found out

later in the evening that he
was a representative of the
BATF. One of the most satis¬

fying moments in my life came
that evening when I got to
make him look like an idiot in
front of all those people.

Dolores Handy (who re¬
fused to direct any questions

Ron Bargoot

to me all night) was asking the
BATF guy about statistics on

gun crimes. He stood up and
starting spouting numbers. He
mentioned how many thou¬
sands of guns were seized after
being used to commit crimes
in Boston.

1 interrupted him and
asked, “Of all of those thou¬
sands of guns seized, can you
tell me how many were legally
owned by the people who used
them to commit the crime?"

He gave me a really
weird look, shuffled
some papers, and
admitted that he

couldn’t do that.
I asked, “You

mean to tell me the
BATF doesn’t keep
statistics on some¬

thing as important
as that?” His reply,
“No, we don’t.” He
was done for the

night. He tried to comment a
few times (from the audience;
he was not on stage) and every
time he did, he was shouted
down by the audience. They
weren’t interested in anything
he had to say.

This was the most incred¬
ible learning experience I have
ever had. This was a poten¬
tially hostile audience. One of

the two moderators didn’t
even want me on the stage. I
was the only white person up
there. But our Libertarian phi¬
losophy went over big. Nearly
every comment I made got huge
applause, much more so than
anything said by anyone else.

No rights
The real attitude of the

African-American community
is a lot different than the one

portrayed in the media. They
are the ones being devastated
by the War on Drugs, and they
know it. They are tired of being
treated like they have no rights.

During that evening, they
opened up two mikes for audi¬
ence questions, one on each
side of the auditorium. A

young man of 17 or 18 stood
up to make a comment.

He said, “I try to do the
right thing. I’m still in school.
After school 1 go to work. I
don’t get out of work until
11:00 at night.

“On my way home, I’m
just walking down the street,
dressed like this [he was wear¬

ing a hooded sweatshirt, heavy
long-hooded down coat, and a
ski mask. It was extremely cold
at night that week, in the single
digits] and 1 got stopped three
times in one night by the police.
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Each time I had to take
off the mask, take off the coat,
and take off the sweatshirt. I

stood there freezing while they
called in on me. All of this be¬
cause of Stop and Frisk!”

African American com¬

munity leaders are afraid to
speak out against the drug
war. They still have faith in the
government being able to
solve all of their problems; but
a growing number of commu¬
nity members are losing their
faith. They are beginning to
see that the government is not
their salvation, but actually the
cause of their problems.

Ready to listen
We have a lot of work to

do. The African-American

community is ready to listen to
us. They are tired of what’s
happening in their neighbor¬
hoods. They know the War on
Drugs has turned into a war
on minorities. Any outreach
plans the Libertarian Party
makes must include a strategy
to include them.

■ Reprinted from the Febru¬
ary 1997 issue of Massachu¬
setts Liberty. Ron Bargoot is
currently a candidate for
State Representative.

B If you’re running for office
and plan to do most of your
campaigning in cyberspace —

don’t expect to get more than
a tiny percentage of the vote.

That’s because only 5.3%
of Americans say they get
“plenty” of political informa¬
tion from the Internet. An¬
other 8.1% get “some;” 13.1%
get a “little;” and a whopping
71.7% say they get no political
information in cyberspace.
(Results were reported in the
February 1998 issue of Cam¬
paigns & Elections magazine.)

The Libertari

From press releases to publicity
> Continued From Page 5
means they saw it, threw it
away, and forgot about it.)
Offer to re-fax it to them, and
call them back in a half-hour.

Other times, the person
did receive it, but is not inter¬
ested in the story. That’s okay.
Reporters see a lot of potential
stories every day, and most of
them never get covered. That’s
right, most of them never get
covered! There is a finite
amount of space in a newspaper
and on TV news — and it isn’t

possible to cover every story
(no matter how important we
think it is!). Thank the person,

and move on. Haranguing a

reporter will rarely succeed in
getting you good press, but it
is almost guaranteed to get
you bad press.

In our best-case scenario,
the reporter got the press re¬

lease, thought it was interesting,
and thanks you for calling. At
this time, you suggest a get-to¬
gether with the reporter to dis¬
cuss the issue, and try to set an
appointment. You are on your

way to local media coverage.

■ Two notes of caution
First, reporters may not

always know the ins-and-outs
of your issue, but they can gen¬
erally tell whether you know
the ins-and-outs. Don't try to

dazzle the reporter, and don’t
try to make things up. Marshall
your facts before you meet a
reporter. If you need additional
information or sources, call the
National LP HQ. After all,
since they wrote the original
press release, they can prob¬
ably also tell you where to get
additional information. In some

cases, George Getz and Bill
Winter have faxed articles to

me, so that 1 could show my

local media representative that
this issue has been covered in

other places. (While national
journalists may want to break
new stories, local journalists
are often more comfortable

knowing that someone else
has already decided that an is¬
sue is newsworthy.)

Second, when you meet
with any reporter, whether for
TV, radio, or newspaper, you

should dress for the event! If

you show up in a scruffy pair
of pants and an obscene tee-
shirt, you will be dismissed as
a fringe element. If you look
and act in a professional man¬
ner, you will be treated appro¬

priately. Also, keep in mind
that you just might end up on

TV, or your photo might end
up in the newspaper. If you
look like a scraggly mess, then
your image becomes the local
LP’s image. Professional busi¬
ness attire is always appropri¬
ate in such situations.

■ FINAL THOUGHTS

By following the Three-
Step Approach, you can in¬
crease your local media presence
without doing a great deal of
work. And once one local me¬
dia outlet picks up a story, you
then want to redouble your
efforts at the other outlets.

For example, I had a par¬
ticular story I promoted here
about the Tuskegee Syphilis
Experiments and Bill Clinton’s
“apology.” At first, no local
newspaper covered the issue.
However, once a local TV
station gave me a two-minute
story, suddenly all local media
wanted to hear our views.

Thus, it is easy for you to
help get the LP message across.
Just read your e-mail! B
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Delegate Allocation
Here is the delegate allocation for each state party tothe 1998 National Convention, furnished by Gary

Johnson, national LP Secretary. The delegate count
is based on Article 13, Section 4, of LP Bylaws: “Each affiliate
party shall be entitled to send delegates to each Regular Con¬
vention on the following basis: a) one delegate for each 20
members or fraction thereof, of the National Party; plus b)
one additional delegate for each one percent (1%) (rounded)
of the total vote cast for President in that state or district which
was received by the party’s most recent candidate for President.”

Listed below is each state; that state's total Convention
delegate allocation; the delegate count based on the ’96 presi¬
dential vote plus the delegate count based on party member¬
ship; and the state membership as of December 31, 1997.

Alabama 14 ^r+on 0.36 264
Alaska 7 = 1+6 0.94 109
Arizona 26 = 1+25 1.03 482
Arkansas 6 = 0 + 6 0.35 120
California 229 = 1+228 0.73 4,548
Colorado 33 = 1+ 32 0.82 627
Connecticut 15 = 0+15 0.43 290
Delaware 5 = 1+4 0.76 80
D.C. 5 = 0 + 5 0.32 87
Florida 54 = 0 + 54 0.46 1,079
Georgia 39 = 1+ 38 0.80 756
Hawaii 8 = 1 + 7 0.69 126
Idaho 7 = 1+6 0.67 103
Illinois 41 o+n 0.52 798
Indiana 22 = 1+21 0.78 406
Iowa 9 = 0 + 9 0.18 167
Kansas 11 = 0+11 0.43 213

Kentucky 7 = 0 + 7 0.29 138
Louisiana 8 = 0 + 8 0.42 154
Maine 7 II o + 0.48 140

Maryland 26 = 1+25 0.53 499
Massachusetts 30 O'CMII 0.82 578

Michigan 61 = 1+ 60 0.72 1,186
Minnesota 19 = 0+19 0.38 368

Mississippi 6 = 0 + 6 0.31 106
Missouri 21 = 1 + 20 0.53 382
Montana 5 = 1+4 0.62 77
Nebraska 4 = 0 + 4 0.40 72
Nevada 13 = 1 + 12 0.97 224
New Hampshire 17 = 1 + 16 0.79 314
New Jersey 39 = 0 + 39 0.48 769
New Mexico 11 = 1 + 10 0.54 187
New York 47 = 0 + 47 0.21 932
North Carolina 21 = 0 + 21 0.36 407
North Dakota 1 = 0+1 0.32 20
Ohio 42 = 0 + 42 0.27 821
Oklahoma 7 = 0 + 7 0.46 122

Oregon 17 = 1 + 16 0.75 307

Pennsylvania 66 = 1+65 0.65 1.290
Rhode Island 3 = 0 + 3 0.27 52
South Carolina 11 = 0+11 0.37 205
South Dakota 2 = 0 + 2 0.45 40
Tennessee 16 II o + O' 0.26 312
Texas 54 = 0 + 54 0.36 1.068
Utah 11 = 1 + 10 0.62 186
Vermont 5 II o + cn 0.48 81

Virginia 35 = 0 + 35 0.37 684

Washington 41 = 1+ 40 0.55 800
West Virginia 11 = 0 + 11 0.48 213
Wisconsin 15 II o + cn 0.36 299

Wyoming 4 = 1 + 3 0.82 57

Getting free software
>- Continued From Page 6
candidate’s mailing list with
current information from the
Post Office.

In addition, the software
can “provide certain informa¬
tion helping to create a demo¬
graphic profile of addresses."
It’s also CASS and PAVE cer¬

tified, which makes mailers eli¬
gible for Post Office discounts.

The software comes on a

CD-ROM that is good for two
months. After that, candidates
can get updates for $147.50
—■ which is 50% off list prices.
Candidates should also expect
a sales call, or two.

To qualify, candidates must
send candidate filing papers.

For details, or to apply,
call (714) 492-7000. Fax:
(714) 492-7086. Write:

Mailer’s Software, 970 Calle
Negocio, San Clemente CA
92673.

■ Governet is offering
campaign management soft¬
ware that allows “candidates

[to contact] more voters for
less money. Issues research is
also available at the click of a
mouse — for free.”

The software features
“FEC filing, voter tracking,
issues research, [and] mail and
e-mail merge.”

Federal campaigns can
use the software for free for
six months, and then pay $85.
State campaigns get six months
for free, and then pay $65.

For details, call: (888)
580-1010. E-mail: info@

paquin.org. World Wide Web:
www.governet.com.

During a “cyberchat” on America Online on February 13,1997, Charles Murray, author of What It Means to Be
a Libertarian, was asked: “People often associate liber¬

tarianism with militia looneys or other extremists. Whatever gave
libertarianism such a bad name in the popular mind, and is there
a succinct but non-hostile retort if one encounters this attitude?”

His answer: "One thought: libertarians first can emphasize
that the militias are 180 degrees opposite from libertarians when
they advocate initiating the use of force. The group that libertarians
most resemble in their ethics is not a militia, but Quakers. Liber¬
tarianism is a deeply peaceful, cooperative way of looking at the
world. As I interpret it, it has two ethical principles: Thou shalt
not aggress against thy neighbor, and thou shalt not deceive or

defraud.
“If libertarians emphasize this ethical substructure to their

political thought, I think that common ground can be found with
many people who would never otherwise think of themselves as

potential libertarians.
“One other thought: libertarians too often focus on the logic

of their position. That logic, grounded in natural rights theory, is
indeed powerful. But it also makes libertarians sometimes seem

isolated and unconcerned with the stuff of daily life. Libertarians
should say more often and more emphatically that freedom is not
only our birthright, but also the way that people and communi¬
ties can live rich and satisfying lives.”
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A ‘selling orientation’
for promoting the LP
■ Start thinking of the LP as the
“Freedom Store” of solutions

By Michael Cloud
Libertarian Party of Nevada

When you are tryingto “sell” Libertarian¬
ism — whether on a

radio interview, in a speech, or
in a person-to-person context
— keep one thing in mind:
The Libertarian Party is a
Freedom Store. We stock and
sell Libertarian proposals, Lib¬
ertarian solutions.

People come to us and
say, "Hey, I’ve got this prob¬
lem with drive-by shootings,
street gangs, and dangerous
neighborhoods. Do you Liber¬
tarians have anything that
could clear up this problem?”

“Sure,” you say, “We
have to end this insane War

on Drugs. That will take away
the obscene profits for pushing
drugs, the incentives for join¬
ing gangs to get in on the
money . . . etc.”

When people ask ques¬

tions, you sell them your Liber¬
tarian solutions, you don’t just
debate our positions.

Not a debater

In other words, you’re
dealing with them as a sales¬
man would handle a prospect.
Not as a debater would ap¬

proach an adversary.
You talk about features,

functions, and benefits: Here’s
what my proposal is, here’s
what it does, and here’s your
benefit from it.

As a salesman for Liberty,
you do not antagonize or at¬
tack your prospects. You don’t
prove he’s wrong. You sell the
Libertarian solution.

How do you handle pros¬

pects who do NOT want what
you’re offering? You treat
them courteously. If you’re on
the radio, you keep talking
with them — although you’re
actually selling to the rest of
the radio audience. Or, when
appropriate, you move on to
the next prospect.

We need to think more

like salesmen. Ask ourselves:
How would a master salesman
handle this objection? Which
sales techniques and ap¬

proaches would bring me
closer to making this sale?

How would a master

salesman approach this? How
would a master salesman
transform this objection into a
reason to buy?

Winning the sale
Yes, appropriately used,

proof and evidence play a role
in the sales process. But we are
focused on winning the sale,
not just winning the argument.

Our goal is to transform
political browsers into buyers
and owners: New Libertarian
voters.

If we imagine that we
own a Freedom Store, that
we’re trying to sell the goods
to as many prospects as pos¬
sible, and we think like sales¬
men, we will have more and
more customers every elec¬
tion.

As more Libertarians em¬

brace the Selling Orientation
— and become knowledgeable
and skilled salesmen for Lib¬
erty — we will win repeat busi¬
ness and lifetime customers.

And a free America. M

Volunteer

A column of random political news, statistics, quotes,
opinion, advice, and suggestions.

What do cops think about gun control?
According to the May 1997 issue of The Informant,
a publication of the San Diego (CA) Police Officers
Association, 94.2% concede that gun control laws
haven’t reduced violent crime; 82.1% do not support
the “assault weapons” ban; and 87.8% say that
armed citizens are not a threat to the police.

The messenger is the message
If you are running for office, how important is the

personal image you present to voters? Very, says a

Republican campaign consultant, writing in the
GOPAC Special Campaign Edition newsletter (Sum¬
mer 1996): “Normally, we distinguish between what a
person believes and what he actually does in life. For
example, if we know a man is a zoologist, we don’t
assume that he would like to see cockroaches in his
living room. But in a campaign, voters are likely to sum

up a candidate’s views and persona in one package.
When voters are bombarded by political messages, the
image of a candidate usually ends up being the repu¬
tation of the candidate [to the voters]. This may be
simple-minded and unfortunate, but it does force
campaigns to keep message and messenger in synch.”

Quote: “ If you run [for office] yourself, it’s the
one chance you’ll have in your life to vote for the per¬

fect candidate!” — David Macko, LP of Ohio

The long and rambling press release
Want to get your press release read? Three words

of advice from Mike Hihn, a Washington state Liber¬
tarian: "Keep it short.” W/hy? “Consider the millions
of fax/modems out there, and how easy it is to fax
pure drivel to every newspaper, and that should tell
you what you’re competing against. I can’t stress this
enough. Among editors, their biggest hatred is long-
winded and rambling press releases,” he says.

Do Libertarians control cyberspace?
Not really, says a “Survey Net” study by Interac¬

tive Week’s “Hyperspace” page: Libertarians are dra¬
matically over-represented compared to their num¬
bers in the population at large, but are only the third-
largest political affiliation on the Net.

The survey, taken in 1997, revealed that the po¬
litical affiliations of “netizens” are as follows: Repub¬
lican (39.9%); Democrat (19.5%); Libertarian (14.6%);
Independent (11.7%); Green Party, (1.0%); U.S.
Taxpayer’s Party (0.9%); and Reform Party, (0.7%).
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■ Meeting: The next meet¬
ing of the Libertarian National
Committee is in Washington
DC, March 7 & 8, 1998. This
meeting is open to all Libertar¬
ian Party members. For infor¬
mation about times/locations,
contact Kris Williams at (202)
333-0008 Ext. 228.

■ Speaker: Want a low-
cost, high-quality speaker at
your next state convention? Jim
Lark, nationally known expert
on LP campus organizing, is
willing to speak at LP conven¬
tions across the USA (schedule
permitting) for what he describes
as “extremely reasonable” fees
and expenses. Lark, an adjunct
professor at the University of

Virginia, was one of the speak¬
ers at the recently-concluded
Success ’97 workshops, is an
advisor to the U.V. Liberty
Coalition, and advises college
and high school libertarians
throughout the country on

promoting libertarian ideas on

campus. He also presented
campus organizing workshops
at the national LP conventions

in 1987, 1991, and 1996. For
details, contact him via e-mail
at jwl3s@virginia.edu.

■ Reminder: Don’t forget
the next Convention '98 dead¬
line! The top 10 states (the
states with the most national
LP members) must select one
member of the Convention

Platform Committee by Febru¬
ary 28. Send the name, mail¬
ing address, phone, and e-mail
address of your Platform Com¬
mittee representative to Secre¬
tary Gary Johnson. (See page

10 for a listing of where your
state ranks.)

■ News: Want to stay up-to-
date with LP activities, policy
statements, and media appear¬
ances? Get on the free e-mail

mailing list for national LP
press releases and advisories.
Send a message to “announce-
request@lp.org” with the word
“subscribe” in the subject line.

■ Request: Newsletters!
Is your state, county, or local
party sending your newsletter
to the national HQ? “Right
now we’re getting only about
three dozen affiliate newsletters,”
said Director of Communica¬
tions Bill Winter. “These news¬

letters are very valuable to us
in our efforts to keep track of
LP activities — and to generate
publicity for your organization
in LP News. So please add us
to your regular mailing list!"

First
Issue?
Wondering why yougot this issue of the
Libertarian Volunteer?
You’ve probably been
added to our complimen¬
tary mailing list because:

B You’re a new

state, county, or local
LP officer, or executive
committee member.

B You’re an impor¬
tant “activist” in your

state, as designated by
your State Chair.
I You’re a delegate

to the 1998 National
Convention.

■ You’re a ’98 can¬

didate for public office.
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