
LP leadership
warns against

'■grand alliance"
The NAP woos Libertariansfor their
Federation ofIndependentParties

At first blush, it sounds almost tempting: A “grandalliance” of American third parties, banding
together to shatter the Republican and Demo¬

cratic stranglehold on the electoral system.
Not so fast, warn Libertarian Party leaders. The reality

is a lot less alluring than the promises.
After three documented attempts over the past six

months by the New Alliance Party - the small socialist
party led by Lenora Fulani - to woo Libertarian activists

into joining their proposed Federation
of Independent Parties, Libertarian lead¬
ers are speaking out to warn state
activists to be wary of such overtures.

“The New Alliance Party is clearly a

party in decline,” said Bill Winter, LP
Director of Communications. “And this

Federation of Independent Parties is
just their attempt to harness the LP and
other third parties into doing what they
couldn’t do by themselves: Build a cred¬

ible alternative to the Republicans and Democrats. It’s a

misguided idea.”
National LP Chair Steve Dasbach agreed: “We have no

interest in joining an ‘alliance’ third party under any other
name. When you consider elections at all levels, most
Americans who support new party candidates vote Liber¬
tarian. While our overall support has been growing,
support for the New Alliance Party (NAP) and most other

>► CONTINUED ON PAGE 4

"We have no

interest in joining
an 'alliance’ third

party under any
other name."

Gun seminars
draw crowds for
New Mexico LP

ANew Mexico LP activist says he found a way topack a room, get good media coverage, dis¬
cover numerous eager prospects - and pro¬

mote the Libertarian Party at the same time.
Using a combination of a pro-second Amendment

speech and a sales pitch for FIJA - the Fully Informed Jury
Amendment - activist Steve Nelson said he has been able
to draw crowds of over 200 people and generate an
enthusiastic audience response.

“I’m convinced we have a winner here!” he said.
Nelson started this project, he said,

because “like most Libertarians I grew

weary of holding county meetings with
two persons in attendance, counting me.”

Nelson met with an experienced Re¬
publican political operative and asked
him for advice on building the party and
campaigning.

“His advice was to choose a few hot

topics of extreme concern to the public,
then talk on the issues - to pound the
facts and figures. His constructive criti¬
cism of Libertarians was that we are too

intellectual and too ‘nerdy’ for the aver¬

age person.”
Nelson mulled this suggestion, and

decided to implement it.
"I chose ‘gun control’ as it certainly is a hot topic and

is of personal interest. After a couple of months of
preparation, I presented our first seminar,” he said.

The seminar, held in Las Cruces on December 4th,
>► CONTINUED ON PAGE 11
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From the Editor from the National Director

Winter. Editor

The Volunteer is
back - regularly!
The Libertarian Volunteer is back!After a hiatus of several months - caused by

a delayed database upgrade (to allow us to
better track LP activists, and generate our mailing list) -
we’re back on track. We’re still committed to providing
“real world” political advice to Libertarians - but on a

more regular basis. We’ll be publishing 4 more
issue this year, the next in May/June.

As always, letters, suggestions, articles, and
comments are appreciated. What kinds of ar¬
ticles do you want to see? What topics do you
want covered? Do you have an area of expertise
you want to share? Let’s hear from you.

If you’re receiving the Volunteer for the first
time, it’s because you’re an LP officer, activist,
candidate, or office-holder. Welcome - and 1
hope you find this issue informative and useful!

One final request: The next issue of the
Volunteer will be a special fundraising issue.
We need your help! If there are any specific

fundraising topics you want covered - or if you’ve had a

fundraising success story' you want to share - I want to
hear from you. Please send your material by April 1st.

Until then, keep up the good work for liberty. And we’ll
keep doing everything we can to help you.

A newsletter for LP volunteers, activists, officers,
candidates, & student organizers
Volume 5 ♦ Issue 1 ♦ March/April 1994

The Libertarian Volunteer (formerly APC News) is a

publication of the Libertarian Party.
Our goal is to provide proven advice, timely news, political
resources, strategic suggestions, and accurate information
for Libertarian volunteers.
Letters, comments, articles, and suggestions are welcome!
Editor: Bill Winter

Send all correspondence to.-
Libertarian Party ♦ Attn: Bill Winter
1528 Pennsylvania Avenue, SE ♦ Washington DC 20003
Or call: (202) 543-1988 ♦ Fax: (202) 546-6094
CompuServe: 73163,3063

HQ will eliminate
$20 fee for state
database extracts

In order to better serve you, we are making the firstof many policy changes here at LP headquarters.
In the past we have required that affiliate parties

pay a $20 service charge for any special requests relating
to extracts or reports from our database. This service
charge will be waived in the future.

Instead, we ask that you help us to upgrade our

capabilities by putting any request you have in written
form - from your State Chair to the National Director,
Perry Willis, and copied to Bill Winter, our Director of
Communications.

(To protect the privacy of our members, and to ensure

proper security of our database information, we do require
that the State Chair approve any database requests for
each state.)

Once we have your written request, I may come back
to you and ask for clarification, if needed. Then, when
that’s done, we’ll have to make a decision:1)Is it cost effective to fulfill your request? Most of the
time it will be.2)Should we do it on an ad hoc basis, just this once,
or more frequently .. .3)Should we re-program our computer to make your
request one of the services we provide on a permanent
basis?

Our aim will be to fit most of your requests into
category (3), so that our level of service to you constantly
improves. But to do this efficiently, it is very important that
you put all of your requests in writing, and then help us
with the work of defining exactly what it is you want, and
what the benefit will be to the work of the party.

We are making many improvements in our system, so
we will not always be able to handle requests for new
services right away. But when that happens, wewill always
let you knowwhat’s ahead ofyour request in our priorities,
and why - as well as our best estimate of how long it will
take to provide what you want.

Thanks for your cooperation!

Perry Willis
National Director

Tl^e Libertarian Volunteer A Publication of tbe Libertarian Party)



How to look good
on television

Nine important “don’t’s” to helpyou
survive — and thrive — on television

oing on TV? Here are a few tips to make the
experience positive and productive:

>> DON’T BE LATE: TV reporters live - and
die - by inflexible deadlines. Being on time is not an option
- it is a necessity. If you are running late, and it seems
certain that you’re not going to make it to your interview
or 17 show on time, immediately call the station (or have
someone on your staff do it).

>• DON’T DO YOUR OWN MAKE UP: Most TV stations

have experienced professionals to help you with makeup.
Let them! It may be paradoxical, but makeup is needed to
make you look natural - for both sexes. When you’re on

TV, in the glare of thousands ofwatts of studio lights, you’ll
look pale and washed-out without it. On the other hand, if
you’re being filmed at a campaign appearance, or outside,
don’t worry too much about your appearance.

>• DON’T USE WILD BODY LANGUAGE: TV exagger
ates body movements; a sweeping hand gesture that looks
great on stage before a live audience may look lurching or
wild when seen in a TV close-up. Be calm. Sit still. Don’t
fidget. Use subdued, natural hand and facial gestures. Try
to convey a reasonable, assured demeanor. TV is a visual

medium, and the importance of the
non-verbal message you send cannot
be overestimated - it is almost as impor¬
tant as what you say.

>• DON’T STARE AT THE CAMERA:

In most cases, staring at the TV camera
is a bad move - itwill look ridiculous or

falsely sincere. Instead, talk to the per¬
son interviewing you, unless you have
been specifically instructed to do other¬

wise. If you’re not sure where to look, just ask someone -
either the camera person, producer, or reporter. (Possible
exceptions to this rule: You’re making closing remarks in
a televised debate, or a direct, personal appeal to voters.)

»- DON’T SPOUT VAPID SOUND BITES: Sure, you
need pithy sound-bites to get on the evening news, but they
must have substance, too. Mere platitudes won’t do the
trick. And if you plan on saying something fiery and
provocative, do your homework first. The more inflamma¬
tory, the more likely you’ll have to defend the content.

DON’T TELL JOKES: Are David Letterman’s writers
scripting your jokes? If not, leave the funny stuff to

”The non-verbal

message yon send is
as important as
what you say.”V %J

professional comedians. Nothing can make you look worse
than a funny joke that isn % you can easily end up looking
merely foolish. If you have an irresistible urge to be funny,
self-deprecating humor is usually best.
» DON’T READ YOUR SPEECH: Want to bore your

audience to death? If not, don’t “read” your remarks.
Instead, for a more lively presentation, use just a few brief
notes or nothing at all.

>- DON’T DODGE QUESTIONS: Viewers hate typical
politicians who rhetorically bob and weave, instead of
directly answering questions. Listen to the question and
then answer the question. If there is another point you
need to make, answer the question, then gently steer your
statements towards the area you want to discuss.

>■ DON’T ASSUME YOU’RE EVER OFF THE RECORD:

Assume that everything you say is on the record, and
possibly being taped. Many politicians have suffered the
indignity of having supposedly “private” remarks broad¬
cast that evening on the news. Some reporters won’t
broadcast off-air remarks - but don’t gamble your cam¬

paign on it.

This piece was adapted from an article by Robert
Wechter in Campaign magazine, November 1992.

Want to get your brochure read? Write short.Political expert Loren B. Belker writes: “A fault
of most brochures is that too much material is

squeezed into the space available. If the print is too small,
with material covering every inch of the paper, you run the
risk that most people will not read it. Therefore, leave a lot
of white space. If you have to err on the side of too little
material or too much, lean toward too little material.”

-ORGANIZING FOR POLITICAL VICTORY
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"brand Alliance”
>► CONTINUED FROM PAGE 1

minor parties has been fading.”
What’s going on here?
Who is the New Alliance Party, and why are they so

energetically recruiting members for their Federation of
Independent Parties - which they claim would work for
easier ballot access and vaguely defined economic re¬
forms?

According to their literature, the NAP is a socialist¬
leaning political party based in New York, with
the stated goal of establishing a “rainbow coali¬
tion” of America’s disenfranchised - blacks, gays,
the poor, and other minorities. Because of their
aggressive pursuit of federal matching funds, the
NAP raked in hundreds of thousands of dollars of

taxpayer’s money to run Fulani’s presidential
campaigns in 1988 and 1992.

Despite this, Fulani was only on the ballot in
36 states in 1992 and won only 80,000 votes -
less than a third of Libertarian Andre Marrou’s

total.

“I get the sense that the NAP is in trouble, and
not just from their declining vote totals,” said Winter.
“Fulani has been outspoken in support of the racist
outbursts of Louis Farakhan’s Nation of Islam. They’ve also
been accused by the media of having ‘cultlike’ tendencies.
And House and Senate election reforms could eliminate
federal matching funds for the NAP, which has provided a
cash windfall for them in the past.”

This may be why the NAP hatched the notion of
cobbling together their “grand alliance” of American third
parties, suggested Winter. “They’ve been talking about this

since it became clear that their 1992

campaign was going nowhere,” he
said.

Indeed, in a campaign debate in
1992 on C-SPAN between Marrou
and Fulani, former National Director
Start Reges noticed that Fulani was
already claiming that the LP had
signed on to the idea.

“Fulani started going off on her
little spiel about her grand coalition,

and Andre turned to her and said, ‘You may believe you’re
bringing Libertarians into your movement, but you aren’t.
It’s not true,’ ” said Reges.

Since that public rejection, the NAP has been picking up
the recruitment pace - primarily among LP state organiza¬
tions. In the last six months, NAP activists have made at
least three bids to recruit LP state parties - New York,

IP
CLOS
A Look at
Libertaria
Politics

Oregon, and Illinois - into their new third party.
According to FreeNew York, the newsletter of the New

York LP, “Lenora Fulani of the New Alliance Party ad¬
dressed the November 13th LPNY state committee meet¬

ing. Noting that NAP’s and LP’s gubernatorial candidates
together exceeded 50,000 votes in 1990, she suggested a
combined LP-NAP slate, under the possible name ‘New
Ideas Party,’ throughout New York state in 1994.”

Free New York reported that some Libertarians had
qualms: “LPNY state committee members wondered how
we could present ourselves as a unified party when our
candidates had so little in common. Fulani said that

individual candidates would run on their own ideas.

Several committeemen thought proceeding
thusly would weaken our efforts.”

A short time later, Illinois State Chair
Jeanette Clinkunbroomer reported a call from
a local NAP activist, inviting her to attend a
‘coalition’ organizing meeting. She did not
attend.

Then, across the country, injanuary 1994,
LP activist Doris Olsen reported a call from the
chair of Oregon’s NAP.

“She stated that she wished to speak to me
about a national movement that is going on
with Libertarians as well as ‘other’ parties in

forming a large third party,” reported Olsen.
After some discussion, Olsen said she quickly realized

she wasn’t interested. “I explained that what makes the
Libertarian Party unique is that we have a definite philoso¬
phy and a code of ethics which does not change from year
to year. I told her we would not be able to support any
group that went against our non-aggression, pro-freedom
beliefs,” she said.

Further, said Olsen, “I feel Fulani wants to be either
queen or high priestess and she’ll say anything - and let
any candidates running on ‘her’ ticket say anything - just
as long as she wins!”

”1 feel Fulani

wants to be either

queen or high
priestess, and she’ll
say anything!”

o
lsen’s opinions were shared by most LP leaders,
who said Libertarians would gain no advantage
from joining any coalition party.

“There is no benefit to us. What’s most important to us
is our beliefs. The others in this coalition don’t share our

beliefs. Their interest in creating a coalition is to gain
access to our superior ballot access position,” said National
Director Perry Willis.

“Fulani has a vision of bringing together different
political groups into one political movement. That is a
vision we do not share,” said Reges.

“Our goal is not to merely get generic ‘third party’
candidates into office to fight the Republicans and Demo¬
crats. What we want is to get pro-freedom candidates into
office to move America into a more Libertarian direction.

TIje Libertarian Vofvmteer A Publication of tlje Libertarian Party



I can’t see how us helping to get NAP people into office
would accomplish that,” said Winter.

Libertarian leaders also criticized the Federation’s

proposed Statement of Principles, which they said was

“vague to the point of being meaningless.”
According to the document, the Federation of Indepen¬

dent Parties would pledge “.. .to revitalize democracy.” To
do so, “... the stranglehold of the two major parties must
be broken by a new, majority party which unites the
diverse interests of the under-enfranchised. We shall seek
an economic reform and revitalization based on the

principle of individual economic freedom to interact in a
free and fair domestic and international market economy.”

Dasbach was unimpressed: “We already have twopolitical parties that don’t stand for anything.
What’s the point of establishing a new party if

its just a smaller, weaker clone of the old ones? A party is
only as strong as it’s foundation. A party built on nothing
will quickly collapse and disappear,” he said.

On the other hand, Dasbach lauded the Statement for
declaring: “The political process . . .

must be ... recast along truly nonpar¬
tisan and inclusive lines.”

“We’re happy to work with anyone
to ease ballot access restrictions,” said
Dasbach.

AgreedWinter: “If theywant to work
together to remove unfair ballot restric¬
tions for all third parties, obviously, this
is an admirable goal, and the LP would

support that. As in the past, we are happy to work with
other groups to make ballot access laws more fair.”

In the meantime, LP leaders said they would keep an

eye on the NAP’s efforts. “We won’t try to obstruct their
efforts,” saidWinter. “We just want them to know that this
isn’t a strategy the Libertarian Party is interested in.”

"A party built on
nothing will

quickly collapse
and disappear."

Going to a large campaign appearance? Never goalone. Campaign operative Loren B. Belker ad¬
vises: “When arriving at a campaign appearance

with a large attendance, a candidate should never go alone
if he or she can be accompanied by three or four campaign
workers. A candidate walking into a crowded room of
potential voters looks ‘lonesome,’ but one who comes in
with three or four people as ‘friends’ creates a better
appearance. Another advantage is that the three or four
people are available to pass out campaign material at the
appropriate time.” -ORGANIZING FOR POLITICAL VICTORY

Use Internet to
swap info about
LP candidates

Want to help your LP candidates for the U.S.House, U.S. Senate, and governor stay in
touch with influential national media - and

keep up with that their competition is doing? The Congres¬
sional Quarterly Weekly Report posted the following
message on Internet:

The Politics staff of the CongressionalQuarterly Weekly
Report is dedicated to bringing its readers the freshest,
most interesting and most authoritative political informa¬
tion available anywhere.

One way to achieve that goal as we gear up for the 1994
House, Senate and gubernatorial elections is to put our ear
to the Internet.

We can’t be everywhere; we have always relied on the
help of knowledgeable people throughout the country for
our coverage. The Internet offers us a quick and
comprehensive way to talk to many of you at
once, and an easy way for you to share with
your colleagues.

We are interested in all sizes and types of
items. Insight on who’s about to do what is just
as important as events that may have been
reported on locally but that may not have
filtered back to Washington yet.

To aid the process, CongressionalQuarterly
is establishing a series of electronic mailing lists for those
interested in congressional, gubernatorial, and presiden¬
tial elections to exchange information with CQ political
reporters and each other. A quick note sent off to one of
the lists will alert us and your colleagues to the latest
political developments in your state.

Each of the 50 states and Washington, D.C., has its own
mailing list. Each is named with its postal abbreviation. To
subscribe to one of the lists, send us e-mail at

CQPOLITICSC@ALERT.COM with this in the message field:
SUBSCRIBE [the postal abbreviation of the state you’re
interested in] [space] [your full name]

We are gathering names for the lists right now; we will
soon reply with information on how to send messages to
the lists.

Please pass this note along to others; the more people
we have subscribing, the better this will work.

Questions? Contact Tom Moore at Congressional
Quarterly at: TMOOREC@ALERT.COM or (202) 822-1427.
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Undefeiidiiig the
undefendable

Do your homeivork before trying to
explain Libertarian ideas —

oryou’ll end up lookingfoolish
BY

DAVE
WALTER W

hat can we make of a clipping from the
Irvine, California., WorldNews, dated March
11,1993, that reports on a debate held before

Irvine High students? The Libertarian spokesman was Dick
Boddie, generally acknowledged as one of the most
persuasive and charismatic LP speakers. According to the
clipping, when all was said and done, only 17 percent of
the audience voted to endorse Boddie’s reiteration of the
LP’s economic prescription for America. Fifty-four percent
supported the Clinton plan.

Said one student, “I didn’t think any speaker said
anything very concrete. I’d hoped for a better understand¬
ing of how each party felt.” Said another, “The Libertarians
talked about their own plan, but they didn’t say what it
was.” And the reporter concluded, “The speakers too often
relied on emotional rhetoric. Responses lacked sophistica¬
tion, logic and hard facts.” And the LP included this clipping
in a fundraising solicitation!

This is not an indictment of Mr. Boddie’s talents, as I
wasn’t there to hear the debate and the whole format may
have been such that getting 17 percent of the audience on
his side was quite an accomplishment. But some of the
comments struck a note in relation to debates and libertar¬

ian presentations that I have heard. And
my conclusion is that libertarian speak¬
ers frequently have an impact nowhere
near asgreat as it should be, given the
terrible mess government has made of
our economy and our society. I’ve heard
some libertarians simply complain that
the general public are fools, or worse,
because they don’t care or understand.
Before we leap to that judgment, per¬

haps we’d better first determine if the
problem isn’t with our message and its delivery.

Why aren’t libertarians more persuasive? Let me offer
some possibilities.

First, much that is presented is rhetoric that is, by and
large, indistinguishable from what other parties or move¬
ments say. Haven’t you been disgusted to hear some statist
group talk about “freedom” or “liberty” or “justice” or
“individual rights”? The public is so used to hearing these

fTve heard some

libertarians

complain that the
general public are
fools, or worse.”

words that they are expected, even if largely meaningless
in altering opinions.

Libertarians are quick to link themselves with the ideas
of the Founding Fathers. But these guys lived over two
hundred years ago; they didn’t even have MTV then.
Modern Americans are grateful that our country was
blessed with such men and women at its creation, but what
does that have to do with the late twentieth century? That
President Clinton can get away with starting his inaugura¬
tion pilgrimage from Monticello shows that the symbolism
ofJefferson is still powerful while his principles
guide very few. Libertarians may need to touch
base with the ideals of the Revolution in order
to show the public that we are the latest in a long
line of revered Americans, but convincing others
to change their opinions demands more than
claiming “Jefferson would vote Libertarian if he
were alive today.”

The next problem is that libertarians gener¬
ally aren’t well known in their communities or
their professions. They aren’t associated with
founding a billion-dollar company, with making box-office
smashes, or with appearances on Sunday morning net¬
work interview shows. The lack of media exposure is
certainly related to the fact that the media has a conscious
or unconscious bias against libertarian thinking, but it is
also clear that the media give exposure to people who are
“important.” IfClint Eastwood chose to include libertarian
advocacy within each of his interviews, he would get far
more favorable coverage for our ideas than, say, David
Bergland, no matter how much more trenchant and
informed Mr. Bergland’s comments were.

So, when the public attends a forum that pits JohnMooch, assistant director of public housing for the
State, vs Jane Soapbox, computer programmer

and LP spokesperson, on the topic of “Housing Rights for
the Poor,” which of the two speakers are they predisposed
to consider an “expert” on this topic?

IfJane’s argument consists of, “Jefferson believed each
yeoman farmer should build his own log cabin,” will she
win the debate even if Mooch comes right out and says it
will take increased taxes to ensure decent housing for all?
If her campaign brochure simply says, “Clinton’s program
will lead to a catastrophic loss of jobs,” the reader -unless
he’s already a libertarian-will dismiss it as pure hyperbole
from someone who isn’t an expert and can’t, apparently,
substantiate her claim.

Not only aren’t most libertarians seen as experts on a
particular topic, our speeches lack expert opinion. Because
government is so vast and confusing, we are, unfortu¬
nately, also made to look ignorant as candidates. It has
happened to me as a candidate, and I’ve seen it happen to
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others: some little twit of an opponent sweeps our plans
aside with a remark such as, “Why would you want to elect
someone who doesn’t even realize that the law gives this
position no authority to cut taxes or call a referendum?”

By not doing our homework, we are made to look
foolish. And not because a political opponent can stand up
to a debate on the theory of individual rights, but because
he is privy to all sorts of insider info: who voted for what,
what bill was introduced when and what the amendments

were, which department is responsible for what task, and
so on. The people who havewon office (or who serve those
who have) devote fulltime to their tasks and are masters
at making their positions seem congruent with the desires
of whatever audience is being addressed. Libertarians, as
the ultimate outsiders, have to clearly best these people in
any clash of ideas just to get any respect at all.

Becoming influential is a long, hard road with nosimple solutions. One thing we could do is start
using libertarian spokespeople with some claim

to expertise on the topic being discussed. If the forum is on
economic issues, then get a libertarian economics profes¬
sor to present our views. If it is on school choice, then a
libertarian teacher is preferable to a libertarian computer
programmer. If it’s health care, then a doctor. You get the
point. The LP needs to develop and make available more
expert testimony.

Something that the average libertarian can do is to start
citing experts for every claim we make, for every plan we
propose, and for every action we criticize. This has, at least,
the happy effect of making our opponents challenge the
expert’s testimony rather than ours. IfJane Soapbox could,
for instance, challenge a Democratic incumbent’s claim
that more entitlements are good for America with the
rejoinder that Democratic presidential candidate Paul

Tsongas disagrees, then he has to debate Tsongas’s
view and not that of some unknown libertarian.
Such expert citation immediately allows the audi¬
ence to think, “Say, she really know what she’s
talking about. She’s done her homework.”

Tsongas, by the way, is quoted
in Business Week, September
7,1992, as seeing entitlements
pushing America “to the verge
of generational warfare.”

His group, the Concord
Coalition, “calculates
that today’s 18 year-olds

'

By not doing
our homework,
we are made to
look foolteh.

will see 30 percent of
their paychecks di¬
verted to Social Secu¬

rity benefits by the time
they reach their mid-

40s.” Says Tsongas, “Young people haven’t figured out
what their obligations are going to be-but when they do,
they aren’t going to sit back quietly and pay it. “ Wouldn’t
this have been nice to use at the Irvine High debate?

I say we need to lard our speeches and our written
materials with these kinds of “expert opinions” in order to
gain some measure of credibility. Being a third-party
spokesperson gives you two strikes al¬
ready. Spouting rhetoric and giving no

independent defense of libertarian pro¬

posals gives you a third strike in a New
York Mets minute.

If you want to dig a little, you will find
a wealth of expert testimony from non¬
libertarians that supports libertarian
views. There are many sources of liber¬
tarian research - such as the Cato Insti¬

tute - that provide excellent ammuni¬
tion from experts who won’t be immediately identified as
“libertarian” by the public. Other sources include libertar¬
ian magazines, think-tank journals, mainstream publica¬
tions, my column - “Activist’s Notebook” - in LP News.

"Our rhetoric

frequently assumes
too many shared

values with the

audience."

Know whom you are debating and what theywill probably advocate, and come prepared
to attack their proposals with expert opinion.

Come prepared to buttress Libertarian ideas with facts and
figures. Use George Johnson of the Brookings Institute
who estimated “the gross national product lost 34 cents in
the long term for every dollar spent on public service job
creation” Wall StreetJournal, March 5, 1993- Or use E.E.
Edwards, chairman of the Forfeiture Abuse Task Force of
the National Association of Criminal Defense Lawyers:
“Because the property itself is the defendant, the guilt or
innocence of the property owner is irrelevant. The process
has run amok. Law enforcement agencies, in their zeal,
have turned the war on drugs into a war on the Constitu¬
tion.” Insight, February 22, 1993).

If libertarians aren’t losing, we aren’t making much
headway either. Our rhetoric frequently assumes too many
shared values with the audience, the defense of our
proposals is too shallow, and the presentation of our views
is too sloppy. Those grounding their beliefs on the prag¬
matic approach that “libertarianism is right because it
works” have to pay particular attention toproving itworks
by piling up a huge body of evidence in its favor. It isn’t
going to happen merely by citing Jefferson, or cracking
jokes about “Biliary,” or emotionally calling for the prin¬
ciple of non-initiation of coercive force.

It’s going to happen if and when we can convince more
people that we know what we are talking about.

Dave Walter is former Chairman oftheNational LP,
and cofounder of the Societyfor Individual Liberty.

Reprinted
courtesy of The
Pragmatist,
Box 392,
Forest Grove,
PA 18922
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BY
DAVID

AITKEN

The 14 secrets of
the Colorado LP’s
vigorous growth
Stability, outreach, active local groups,

and “linefunctions” are the key
Editor's note: A recent analysis of state party

membershipgrowth showed that Colorado has been one
of the fast-growing states in the country over the past
severalyears. State Chair DavidAitken wrote this essay
to explain 14 of the reasonsfor Colorado’s success.

Since I’m the Colorado LP chairman, I'd like tocomment on the analysis of membership growth.
We don’t have any magic bullets. But there are a

number of factors which may have played a part.

1« The Board of Directors of the state party has
been very stable over the past few years. Leadership
changes have been minimal. I’m in my second term as

chairman; that's true for several other Board members as

well. It’s my belief that it takes six months to get settled into
a new' job. If your term of office is one year, that blows half
your time. If you have more than halfyour Board members
turn over each election, you probably don’t have any
momentum or long term focus.

2* Ourmembership director, David Bryant, is in
his third year in that position. He works very hard at
it and also puts a fair amount of money into it. This,
probably more than anything else, may be what is respon¬
sible for our membership growth.

We have a Board of Directors that is built
around line functions, not staff functions. A staff
board has a president, VP, secretary, and treasurer. A line
board has a chairman, treasurer, membership director,
campaigns director, publications director, public relations
director, and fundraising director. (Or something along
those lines.) These are FUNCTIONAL positions directly
related to the things that the party needs to do.

We used to have five members but last year we split
Communications into Publications and Public Relations,
and Finance into Treasurer and Fundraising; those jobs
w'ere not only too big for one person, they require different
personality types. These are ELECTED positions; they get
filled at our annual convention and everybody knows they
are making a one year commitment and it is fairly obvious

what they should be focusing on. This structure can also be
used for local affiliates which should serve as training
grounds for state and national management teams.

4* Very' few activists in Colorado talk politics.
They’re too busy doing things.

*>• There are no serious personality conflicts on
the Board. Everybody seems to work together fairly well.

Wemail out about 1700 copies ofourmonthly
newsletter, the CLiPboard. It goes to current and PAST
members, including registered Libertarians (voter registra¬
tion), inquires (3 months) and subscribers (1 year). Since
we only have about 230 current members and subscribers,
you can see we’re subsidizing about 1500 free copies. That
will go dowm shortly as we just started printing member¬
ship renewal info on the mailing label like most magazines
do and may be cutting people off after about 3 years of no
activity. (This is a new policy; we don’t know what impact
it will have.)

Last April at our state convention the members voted
to send out the CLiPboard to current members using first
class mail. It used to be that everybody went bulk mail. I
feel this is a very beneficial policy as the activists get theirs
quickly and you know' the others aren’t
real interested.

We’re also putting a sticker (red ink
on white) that says “FREE COPY, PLEASE
JOIN OR RENEW TODAY” on those copies
we send for free.

RESULTS: Printing renewal informa¬
tion on the mailing label and putting the
red sticker on the newsletter generated
at least a 2.6 percent response resulting
in gross revenues of more than $900 and 16 state and
national memberships which will increase our national
membership by more than 5 percent! Cost: $22.50 for
1500 red stickers.

4 • We don’t run many candidates, in part because
being a candidate is a BIG job if you’re going to do it right.
Also, because just getting on the ballot is a big problem,
particularly for state legislature w'here we might actually
do some damage. (The D’s and R’s raised the signatures for
state house from 300 to 1,000 a couple of years ago.)

8* Most of our local groups (we have seven active
ones) spend their time on speakers for theirmonthly
meetings, rallies, initiative campaigns, fairs, and
other similar stuff.

O* I’ve been doing a fair amount of outreach in
the past tw o years. United We Stand America, League of
Women Voters, Black Republican Men’s Group, Citizens
Against Censorship, etc.

”Verv few activistst/

in Colorado talk

politics. They're too
busy doing things.'*
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10• The state Board does very little except the
functions indicated by the Board positions, act as a
central hub of information, coordinate with national,
remind people of things which need doing, and run the
business portion of the annual convention. We try and
push all activity and authority down to the local level.

We will propose adding an Affiliates Director and a
Legislative Director to our Board at our next convention in
April. I’m cautious about this because I don’t want the
Board to get too cumbersome and unwieldy but there
seems to be quite a bit of positive response to the idea. 1
also don’t want very much power to reside in the Board,
but until our affiliates are well organized, the state
organization needs to provide these services.

The Board meets once a month to review activities; is

strictly related to business; and the meeting is almost
always done in two hours. Board members report on what
they’ve done in the past month or what they plan to do in
the next. I try and call during the month if I think someone
needs a push. We do not talk politics or issues. We have a
real office. It’s been in the same sleazy location for about
six years now.

The phone number is published in the voter’s informa¬
tion guide in the phone book. The voter’s information
guide is printed in every phone book in the state.

11• 1 wear a coat and tie; don’t have a beard. I’m
a businessman, so I present that image.

There may be more than a grain of truth to that old saw
that you can sell radical ideas in a suit and tie, mainstream
ideas in a beard and jeans, but you can’t sell radical ideas
in a beard and jeans.

12. I spend 10 or 15 hours per WEEK on LP
business.

13. One of our current projects is Healthy
Choice. We ran the National LP’s two page spread in our
newsletter and that has generated some response.

I got 500 copies (black and white printed at Office
Depot for $.25 each) of the lobbying kit (brochure, Briefing
Paper, “What’s wrong with Clinton’s plan,” “Why the LP
plan deserves support,” Other Plans in Congress, Lobbying
Tips, cover letter from me, and left out all the other stuff
which is primarily for LP’ers). I found two insurance
people to take 75 copies (25 and 50), and we’ll try to
distribute 400 to people who are attending a meeting with
Hillary Clinton next month.

14. I have access to the LPIJS and Libernet nets
and have found them to be beneficial for staying on top of
National things and exchanging ideas.

I log on about 3-4 times per week and spend about two
hours maximum doing it.

Break through to
media coverage

Editor’s note: The Orange County (California) LP
recently arrangedfor two local news media profession¬
als to speak at a meeting. Here are some of their tips.

Peter Murphy, an anchor at the Orange County BY24-hour cable news channel spoke about the MICHAEL
television medium and its workings. He said MCCARTHY

that opportunities for access are improved if:
>- You call the assignment editor/news director a day

in advance if you want coverage.
2^ You call at 6:00 am weekdays or at 10:00 am Monday

(before the big stories of the day or week are planned).
You hold press conferences on interesting current

topics in visually interesting places (no generic conference
rooms). This goes for requests for interviews, too; it’s more
effective to ask for an interview outside the IRS building
or in a scenic local spot.

>- You “hammer” on people who are reticent to give LP
candidates coverage. Murphy said that people in the news
industry have a pretty thick skin, and the most effective
way to get coverage is to be forceful (not rude!).

2^ You hand-write letters to the assignment editor
regarding news events or candidates; this goes for press
releases, surprisingly enough. A typed
press release delivered in a handwritten
envelope gets more attention more
quickly than a fax.

2^ You avoid faxes. Faxes come in at

a fast clip, and tend to sit in the fax bin
for a while. If you must send a fax, follow
up with a letter or phone call.

Jean Pasco from the Orange CountyRegister discussed
the workings of the print media:

>- Establish a good personal relationship with the
political reporter and/or editor at the paper.

»- Find out when deadlines are (generally 4 to 6 pm)
and don't call then.

>- When calling, always ask if there’s a better time to
call. Reporters appreciate courtesy.

Ms. Pasco told us the most useful thing we did was

mailing out media guides: a 3-ring binder of laser-printed
candidate bios and 8x10 b&w glossies of the candidates.
The photos - head and shoulders shots - were very
important, since getting a photographer is one of the
hardest tasks a reporter faces.

Reprintedfrom theJuly 1993 issue of the Libertarian
Lifeline, LP ofCalifornia, East Bay region.

"Find out when

deadlines are and

don’t call then."
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Readers debate
the wisdom of

anti-sign advice
o item in the last issue of the Libertarian
Volunteer sparked more discussion than

JL wi the small “tip” on page 7 about the useful¬
ness of campaign signs. Reprinted from the Whole
Earth Review, it recommended: “Signs and posters are
unanimously considered to be almost completely useless
. . . Ditto for lapel buttons. Junk!”

A number of Libertarian activists wrote to disagree.
“One thing in the Libertarian Volunteerwith which I’d

take issue: A piece from WholeEarth Review said that lawn
signs are worthless, aside from firing up the troops,” wrote

Jack Stecher, of Minneapolis, Minnesota.
“That’s not the conventional wisdom here in

Minnesota, where TV and radio ads are relatively
uncommon. 1 can only provide anecdotal evi¬
dence, but I know several people who won’t vote
for a candidate who doesn’t seem serious, irre¬
spective of their sympathywith such a candidate’s
worldview. If one is running as an outsider, one
needs to show that one has some funding;
visibility helps people believe that one’s cam¬

paign can be viable. In this regard, lawn signs and buttons
can be a very cheap way to convince potential supporters
that one has a chance.”

Another opposing opinion came from the Libertarian
Party’s Field Organizer, Joe Knight:

“I would challenge the Tip from Whole Earth Review
on campaign signs. Only 15% of the voters vote based on
issues. 85% of the vote based on other criteria, and right
up at the top of the list is name recognition.

“Political consultant Sal Guzzetta in The Campaign
Strategy writes ‘Since high saturation, over a long period
of time is the objective with regard to this characteristic,
most candidates will find the cost of achieving the highest
[name recognition] rating to be the determining factor. For
this reason, signs become the weapon of choice for most
campaigns to realize this objective.’

“He includes some comparative illustrations and points
out that electronic media for the name-recognition part of
the campaign would cost 10 to 20 times as much for the
same [name recognition] numbers.

“Guzzetta acknowledges that signs are generally lim¬
ited to the name recognition portion of the campaign,
although photographs on the signs used later in the

campaign can contribute
some to favorability ratings.

He offers some advice on graph¬
ics, including the k.i.s.s. prin¬

ciple and specifically advises
‘Make them all the same. Bus signs,

billboards, yard signs, window signs, pole signs,
and 4 X 8 signs should all look alike.’ This is a valid

marketing technique.”
But another viewpoint-agreeing with the Whole

Earth Review - was recently printed in the “Ask the
Campaign Doctor” column in Campaigns&Elections
magazine by political consultant Thomas “Doc”

Sweitzer, in response to a question from a reader:
“We are ready to order our buttons, bumper

stickers, and signs. What do you suggest?
“Don’t waste your money. Chances are that most of that

junk will end up in someone’s car trunk. I’ve yet to meet
anyone who has voted for someone because the campaign
had a good bumper sticker. This waste perpetuates itself
because previous campaigns made the same mistakes.

“We are all products of our past campaigns, and for
those who believe that a campaign is putting up a few signs,
they’ll never understand whether it is relevant or not.

“If you must buy the stuff, do the following:
“Plan ahead. Have a clue as to what you intend to do

with it. Have a plan to distribute them.
“Figure out how many you will need to order and add

an additional 10 percent to 20 percent.
“Keep tight control over them and consider asking for

a donation to cover your costs. If your signs cost a buck
apiece and some joker walks out the door with 10, you’re
out a ten-spot.”

Editor’s common!: This lively debate raisesan important point about the Libertarian Volun¬
teer - and campaign technology in general.

Namely, that campaigning and political action is an much
an art as a science. Even experts dis¬
agree on specific tactics and strategy.
This is especially true when it comes to
an upstart third party like the LP; many
of the tried and true strategies of the
Republicans and Democrats simply
won’t work for Libertarians.

The VolunteerwtW continue to print
advice from political experts - per¬
haps even contrary advice from two
different experts - and encourage Lib¬
ertarian activists to weigh it carefully, and filter it through
their own political experience. Advice from political ex¬
perts should always be considered, but isn’t always the
gospel truth.

fTve yet to meet
anyone who voted

for someone

because of a good
bumper sticker.”
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New Mexico seminars
> CONTINUED FROM PAGE 1

1993, drew 45 people, and went better than Nelson had
dared hope.

“My speech consisted of a skeleton outline on 3x5
cards. My main points were a brief history of the America
revolution, the battle of Lexington and Concord - the first
battle of our revolution (over gun control). I read from
Madison, Jefferson, Washington, Patrick Henry and David
Nolan. That firmly tied us to traditional American values

and showed that we don’t have horns
or wear a red suit,” he said.

“Then I read a brief summary of
every ‘gun law’ pending in the U.S.
Congress (there were about 30) listing
the party of the sponsor and his/her
rating by the Christian Coalition on
their voting record pertaining to family
values (for example, taxpayer funding
of abortion). I also listed their rating on

fiscal responsibility according to the Citizen Committee on
Government Waste. The audience was very attentive and
‘got it.’ Those that want to control your gun also are anti¬
family [and fiscally irresponsible].

“At this point, I said now we understand the problem,
let’s take a coffee break and I’ll tell you ‘the rest of the
story’ - what we can do about it.

“After coffee, I explained a little of the story behind the
FIJA history. I explained what it is all about, using a couple
of concrete examples.” [FIJA would allow jurors to rule on
both a court cases and the validity of the law, and allow
them to “nullify” unjust laws.]

“After my speech, the audience flocked around me
literally patting me on the back. They were so glad to hear
the truth - facts and figures - not slogans. Naturally, I had
a lot of copies of the Constitution, LP literature, FIJA
literature, and a donation jar to pay for literature.”

Since then, Nelson has given the same presentationtwice more, once at a non-partisan event to an
audience of more than 250, and once at another

county LP meeting to a crowd of 45.
“I want to emphasize that at the two LP sponsored

meetings so far, every adult signed up for more informa¬
tion. Every adult signed the ballot access petition,” he said.

These results have sparked considerable enthusiasm
with other LP members, said Nelson.

“This breakthrough in public relations has stimulated
LPNM county chairpersons. Meetings are [already] in the
planning stage for Santa Fe, Alamogordo, Albuquerque,
and maybe Roswell.”

"The audience

flocked around me

literally patting me
on the hack."

The moral of all this is clear, suggested Nelson:
“Once we get away from theoreticians and ideologues,

we can appeal to the average person,” he said. “People are
tired of slogans and Libertarians who talk dull-dry-philoso-
phy. I emphasized a direct, immediate, practical, personal
remedy - the Fully Informed Jury. That’s what people
want: practical solutions. It’s powerful!

“I’m also convinced that this approach of talking issues
with facts and figures makes us different than the two older
parties and will be welcomed by the public.”

Nelson said he still needs to work on financing the
events better: “Hopefully, this outreach project can be¬
come self-supporting due to donations from audiences for
literature and by attracting benefactors,” he said.

Nelson said that average costs for these events are
under $200. For example, the LP meeting in Las Cruces cost
$230. Breakdown: $106 for newspaper advertising, $94
for room rent and coffee, and $30 for direct mail and
copying expenses. Subtract $36 in donations, and the
event cost $194. Other meetings costs between $84 and
$225.

For more information about these seminars - or
to get a copy ofNelson’s speech - call: (505) 382-1545. Or
write: 5212 Comanche Trail, Las Cruces NM 88012.

Two tips to run more efficient business meetings:>- One company puts a cowbell in the middle of
the meeting room - anyone can ring it to stop

speakers who go on too long.
>- At meetings in one company, participants outnumber

chairs by one, so the last arrival must stand - which
encourages people to show up on time.

When running for office, pick only three issues tohighlight. Political expert Loren B. Belkerwrites:
“Pick three issue that you believe will appeal to

the voters. Talk exclusively about those three issues.
Become identified with those three issues. Hammer away
at those three issues to the point of exhaustion. Why three?
Some campaigns may involve hundreds of issues. If a
candidate for any public office speaks about all of the
issues that may exist, that candidate’s public identity will
become lost. The reaction is likely to be: ‘Here’s a candidate
who knows something about everything but feels deeply
about nothing.’ ” -ORGANIZING FOR POLITICAL VICTORY
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■ Want to learn citizen advocacy skills? The
Advocacy Institute has a free information package about
their resources and services. Founded in 1984 to study,
analyze, and teach advocacy skills, this non-profit group
has a decidedly left-wing slant, but has some valuable
tips for citizens or volunteer organizations who want to
change public policy. Phone them at (202) 659-8475 or
write: The Advocacy Institute, 1730 Rhode Island Av¬
enue, NW, Suite 600, Washington DC 20036.

■ LI* activist Mike Beasley in Alabama wants to know:
Are there any Libertarian shortwave radio programs? If
you have an answer, call him at (205) 880-0444.

■ Don't forget: The next issue of the Libertarian
Volunteer will focus on fundraising. Your input and
suggestions are needed! Is there a specific area of
fundraising you want to know more about? Direct mail?
Raffles? Pledge Programs? Let us know, and we’ll make
sure it’s covered. Or, does your LP organization have a

fundraising success story you want to share? Send
suggestions and stories by April 1st.

■ FEC Campaign How-To: The FEC has issued a

new edition of the Campaign Guidefor Congressional
Candidates andCommittees. Written in clear language,
the guide is intended to be a primary source of informa¬
tion on the steps that House and Senate candidate
committees must take to comply with federal campaign
finance law, from registration to termination. For a free
copy, write to: The F.E.C., Information Division, 999 E
Street, NW, Washington DC 20463. Ask for the Cam¬
paign Guidefor Congressional Candidates and Com¬
mittees. Include your name, your organization, your
mailing address, and a daytime phone number.

W;
ant to get your campaign flyers or party litera¬
ture circulated more? Print the reminder “please
post and circulate” at the top of the document.

-Whole Earth Review
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